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'm Brendon Sanyahqwa a oreotlve and results driven Digital Marketer based in Harare,
Zimbabwe. Very possmnote obout helplng brands connect with people, tell better stories and
grow through dlgltol plotforms I oomblne morketlng strategy, content creation, branding,
photogrdphy grophlo deS|gn and. technology to oreote campaigns that are clear, engaging and
very lmpootful Through Uncommon org l hove been developing practical skills in digital
morketlng soo|ol meollo Strotegy brond oommunlootlon Ul/UX design, web development, content
Creotlon and onolytlos |enjoy Ieorni‘ng Creotlng solvmg problems and helping businesses
-_'present themselves better onlme B |

My goql'is simpl'e; to" drive sustainable brand growth through data-driven marketing, strategic
positioning, |nnovot|ve compolgns ond measurable customer engagement that delivers
business |mpoot '
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SAFEGUARD
CAMPAIGN

The Problem: | PR
Zimbabweans face real security threats daily home break- :
ins, business theft, vehicle hijackings, and sdfety Con-céfns fo'r-
families and employees. Trust in security. prowders IS Iow i
and many see security as reactive (respondlng after Sk
something bad happens) rather than proactive.
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Safeguard has been Zimbabwe's trusted securlty pc:rtner _
since 1972, but brand awareness and modern dlglt_dl
engagement are limited. Competitors are gaining 'grO'un'd,:_ i
and potential customers don't fully understand the breadth : '_ i |
of Safeguard's integrated solutions (alarms, armed |
response, CCTV, access control, tracking, guording)'.




Wisejet cranes . f*
CAMPAIGN L e

The Problem:

Wisejet Cranes has quality equipment and experrenced
operators, but potential clients can't find them online. In 2026
B2B buyers construction project managers and procurement -
officers search Google, check Linkedin, crnd Compcrre optrons :
digitally before making contact. Wisejet is invisible in these
spaces, losing contracts to competrtors with stronger dlgrtal
presence :
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The Opportunity: |
Zimbabwe's construction and mining sectors are boomrng _
(35+ active projects, 100+ firms, 10 mining operortrons) Theres
existing demand for crane hire, but most competitors rer on
outdated word-of-mouth marketing. This creates a first- 7
mover advantage for Wisejet to dominate digital channels.




DANDYZW
CAMPAIGN  _

THE PROBLEM: _
Dandy was losing relevance with younger audiences Wh.b":IiVé:
on digital platforms. With minimal social media presence, no
interactive content strategy, and scattered mdrketing'eff:o-tté-,_; -
the brand was invisible where it mattered most TikTok, AR

Instagram, and YouTube. Without measurable KPIs or o & "\)d’gl'?.,’élTlNG
structured customer journey, mquetlng spend. qu mefﬁment_{:_ mATE&Y

and sales opportunities were slipping away. Dcmdy rlsked
lbecoming just another outdated Ccmdy brcmd In dlgltdl L
first world. ' |

THE OPPORTUNITY: |

This campaign repositions Dandy as a digitally domlnqnt
brand that captures Gen Z and millennial consumers. By
leveraging viral platforms, user-generated content, and |
influencer partnerships, we turn customers into brand. -
advocates while driving measurable results. |




Water Wright - r* "
irrigation e
CAMPAIGN

The Challenge: .
WaterWright Irrigation operates in Zimbabwe's ogrlculturdl |
sector, where farmers and estate mcmqgers face CI‘ItICCIl woter:
management challenges. Many are still using mefﬁCleht flood '
irrigation systems that waste water and increase operdtlonol-
costs. There's a clear need to reach these potentlal CustOmers'_
and educate them about modern irrigation solutlons e S ——
(Zimmatic, Netafim, Rain Bird systems). R

The Goal: )
Transform how Zimbabwean farmers discover c:md adopt
modern irrigation technology moving them from costly, : .
inefficient systems to water saving solutions that reduce =
costs by 30%+ while increasing crop yields. '
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) | St A modern prometlonol poster deS|gned to showcase great, engoglng and impactful
Content Ma l‘ketlng -' _Content The desngn combmes bold typogrophy creative wsuals and a clean

““““““““““ e -composmon to Copture qttentlon and communlcote the value of quality content. It is

' - crafted to h|ghhght erea‘tlvlty Storyteillng end streteglc communication while

£ | _';encourqglng eudlences to Cennect, engage cmd teke qctlon '

'-..
'-'-.-"':ll:

) Brendon Sanyahawa

GREAT CONTENT “f—i GREAT CONTENT ~ GREAT CONTENT

DOESN.T BUILDE;B"ANDS e DOESNTBUILDBRANDS DOESNT BUII.D RANDS

i ;ﬁw}‘w VZ&Q}

Like by instagram mookups and others
With your caption here... ..more
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| A professmnol oqterlng flier deS|gned for Dofu Catering, showcasing delicious food,
the"ng Poster qucnllty service, and a memoroble dining experience. The design uses appetizing food
———————————————— : photogrqphy elegcmt typography and an inviting layout to highlight catering services for
‘events, Celebrdtlons meetlngs and specml occasions while encouraging customers to
make the|r next event de1|C|ous omd unforgettc:ble '
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CATERING
R

Oalking quality, ‘We are you
number 1 plu.ﬂ

OUR SERVICES

Bridal Showers
Lobola Functions
Weddings

Church Conferences

Funeral Services

Get in touch for more

+263 77 129 1413 -
+263 71 509 5003
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_________ e s A Sty|ISh promotlondl poster des|gned for ROCIm Shoes, showcasmg modern footwear
Roam Shoe POSter_- : _W|th a bold Folale fushlonable wsual approach The deS|gn combines high-quality product
————————— L I Lo e E .Imqgery C|e(]n typogr(}phy Clnd a: contemporary quOUt to hlgh“ght the shoes’ Style

' _Comert and versatlhty whlle Creeutlng a strong dppeal for customers looking for footwear
| thdt ﬁts the1r Ilfestyle RA ;;_-_f i Bk

."'--,_"- _: '.

‘&) Brendon Sanyahawa

Huurqche Huurc:che Huurache

roaM =¥ | RoAM JEE | ROAM

GO BEYOND. GO BEYOND. =S GO BEYOND.
BE UNSTOPABLE BE UNSTOPABLE | BE UNSTOPABLE

Like by instagram mookups and others

With your caption here... ..more



| A s'ophist'icqf'e_d fbéd_d'ty_ :prcrﬁo.tiOndl"p-Qster for Eterna, designéd to commmunicate

Beauty Poster : : _ele'gdnc_é,_ conﬁdence elale __tirﬁei.es_s’ 'beouty.-The design combines refined typography,
premium visuals, 'dh'o!'d’_'gl'.'e'dri_,_-ferhir'iine" aesthetic to showcase beauty products and

~ create a luxurious, memorable impression. It aims to attract customers while highlighting

_Eternd’s Commltmentthuahty §“_|’éyl:__e;' and self-expression.
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A bold d_hd-._é'gbjé?t-i'zih{gbufg'e_”r:_pr'orhd_ti_'o_hal: poster showcasing a hot, juicy, and delicious

burger. The design bé:"e_'s'i-mc_ju'fth_-.-:v-\/dtérdhg food imagery, bold typography, and vibrant

=édto_y]'r's: t'(?":creéfé_ dmrreslstlblewsuai appeal. It highlights the burger’s freshness and
 flavour while encouraging customers to satisfy their cravings and place an order.
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Thcmks fOI‘ explorlng my work. If youre Iooklng for a marketer who can turn
k. v1s,uc|ls ldeos into brands. Whether you need a social media strategist,

Cohtent creator thot stand ouf, let's talk. _
Hai&e a ﬁ_ro‘j*éét:i’n_mi'nd? Let’s make it happen.
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